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FE Week is without question the primary source of news for
professionals working within further education and skills.

It is read by college principals, independent learning provider
managing directors, aspiring and senior education managers,
MPs, policy advisers, government officials, and other key
stakeholders right across the UK.

It is always first to report on the news that matters and in
the space of just five and a half years has become part of the
sector’s daily routine — whether that be checking feweek.co.uk
for the latest breaking news stories or reading through the
weekly newspaper on a Monday morning.

The newspaper has come a long way. The team has expanded.
The stories have become bigger and juicier. The weekly website
audience has grown at an incredible pace, from hundreds
to tens of thousands. The classified advertising section has
gone from two to six and even ten pages. And our sponsored
supplements have more than doubled in number, from six to
eighteen per year. We are the chosen title for a wide array of
advertisers and events in the education sector.

As FE Week is wholly targeted at the further education and
skills sector, the title communicates on a weekly basis with a
highly influential and targeted audience.

The title is distributed to Gold Members, subscribers
and on a multiple subscription basis (whereby whole

organisations subscribe), as well as further key decision makers

within the industry.

This, coupled with the newspaper’s expert sector knowledge

i and regular specialist supplements, events and sponsorship
opportunities gives you unrivalled channels when reaching out
to influential members of the sector.

:  FE Week has an array of experiences when it comes to being a
media partner. We take the role very seriously and realise how

. important it is for us to be a partner to your organisation for
your event. We were recently proud to be reappointed the media
¢ partner for AoC The College Sport National Championships
2017 and WorldSkills UK.

By opting to trust FE Week, the premier newspaper in the FE

: and skills sector, to promote your brand; you can rest assured
that your advertisements and communications will be read by

i the key decision makers and lead to a successful campaign!

: Shane Mann

i Managing director

© Lsect Ltd

(Publisher of FE Week)
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Bracing North Sea dip to
warm veterans’ hearts

ast Rding College publicservices. :  plan and execute 0 event. The final
Toemers braved the freezing North ©  total aised v €77,

Sea cold to raise funds for the Royal Tutor Julie Marr said: “The
British Legion. Learners decided that they wanted to

“The group of BTec level two and do something different and fun that
(hres studants jumped intothe water : _ could potertialy e ‘more funds
at Bridlington north beach wearing
British Legion T-shirts as forces.
veterans looked on. to the subject matter
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DECEMBER 5, 2016
(EDITION 192)
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S

@NICKLINFORD
NICK.LINFORD@LSECT.COM

THE EDITOR

Nick Linford is an expertin
further education funding and
performance systems and a
company director of Lsect Ltd.
He runs a series of popular
workshops, conferences
and webinars about funding
and data, which have been
attended by more than 15,000
people in the last five years.
Nick is also author of the
Complete Guide to Funding
Apprenticeships
(www.lsect.co.uk/guide),
two books about funding
and data published by
Pearson and the founding
editor for Lsect’s
weekly newspapers:
FE Week
(www.feweek.co.uk]

and Schools Week
(www.schoolsweek.co.uk).
Prior to setting-up Lsect
in 2010 Nick established an
education think tank at the
publishers Pearson, and
before that was for seven
years Director of Planning and
Performance at the Lewisham
College, during which time
they achieved an Ofsted
grade one.

Media Pack 2017-18



FE Week is widely read across the further education and skills
sector. The chart below provides a headline overview of our
readership.

The newspaper is predominantly read by college principals,
private training provider managing directors, aspiring and
senior education managers, MPs, policy advisers, government
officials, and other key stakeholders right across the UK.

The newspaper is sent free of charge to a variety of senior
government officials and civil servants as part of our VIP list.
This includes the DfE ministerial team and senior management,
along with the shadow cabinet team.

FE Week is seen as a high quality and reliable source for
employers and think-tanks also. We regularly receive editorial
contributions from the major bodies such as the CBIl and FSB.
FE Week also has an engaged policy expert readership with the
key think-tanks, such as Policy Exchange and IPPR.

As FE Week is wholly targeted at the post-16 learning and
skills sector, the title communicates on a weekly basis with a
highly influential and targeted audience.

Readers by job role

50%

MANAGERS

/%
MANAGING
DIRECTORS

/%

PRINCIPALS

FE Week, is an incredibly important
publication. I went on my honeymoon

in August [2016] and was literally
reading past papers on the mountains

in Brazil. The way I think of Nick and
his incredible team is that they make
the social media life of a new minister
intolerable, but complacency impossible.

Robert Halfon
Apprenticeships and skills minister

After sponsoring a special Navigating
2017 supplement in FE Week we were
very happy with a marked increase

in traffic to our website/social media
channels. We also received a number of
direct enquiries. Advertising with FE
Week was very effective and the team
were both friendly and professional.

Christopher Farrington
Innovate Awarding

10%

ASSISTANT
DEPUTY AND VICE
PRINCIPALS

54%
DIRECTORS/-
HEADS

/%

OTHER
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330,000+

Monthly page views
Up from 250,000 in Q1 2016

6 0 0 U I Since our launch in September 2011 our readership has rapidly
’ increased. The figures on this page show how quickly FE Week

has become the primary source of news for the further education

Visits per month and skills sector and continues to earn significant growth.
Up from 120,000 in Q1 2016

These figures represent a three month average between
Jan 1 - March 31 2017.

16,500+ 21,100+

Members y Twitter followers

\ /Nﬁ

\ g 1400 PROPPY 3
| Temsooree | (PCOLLEGES
| oW L e

| e

tleads to
y c“;:“g\fa“v‘:n for inspect"“‘: for \
Semtor insrec“‘;;?‘;‘,.dg inaccuracies |

Print run Digital edition Printed Full colour pages per edition
readership readership editions per year focused on FE
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FE Week is a superb platform from which to communicate
your organisation’s message to the FE and skills sector.

As the only newspaper dedicated entirely to FE, we are in
touch with what works in the sector and what our readers
want to see.

We pride ourselves on being honest and flexible with all our
advertisers. Our in-house team is here to offer you a wide range
of creative solutions to help advertising messages reach the
desired targeted audience with more impact than traditional
display advertising.

Apprenticeships are changing.
Together let's make them work.

We understand that every client’'s needs are different.

Advertising opportunities can be tailored to meet your brand'’s
needs and objectives, ranging from one-off straight display
. solutions to long-term bespoke advertising strategies.

Adverts on our new 80gsm brilliant white paper ensure that

your adverts look bright, clear and crisp.

Our online presence via feweek.co.uk also provides an

exceptional platform from which to communicate to the
¢ sector. Further details of online opportunities can be found
: on pages 9 to 12.

I was really pleased with the response

Apprenticeships:
What's your biggest challenge?

Attracting Apprentices:
Where will they come from?

FE Week

VESFECAN YET MORE FE

SFATO BECOME
BE PRESIDENT LOAN ANGER MYSTERY SHOPPER
neEs ' PE e

‘SHOCK' CLOSURE
AT FIRSTASKILLS

> £15m apprenticeship provider majority-
owned by struggling college goes bust.
law may have been broken

SPECIAL NAW
16 PAGE
SOUVENIR

ncfe.
navigating your

Pearson

Start your new
apprenticeships
Jjourney here.

SASE to New Standards:
When will you transition?

End-Point Assessment:
How will you prepare apprentices?

ngﬁdfé ilm

A City & Guilds Group Collaboration

TRIBAL

Helping providers set up for success -
whatever your delivery model
Lea

lanagement Systems
......................... ot

Quality Improvement and preparing for Ofsted

Government finally U-turns on EYE GCSE requirements

NEW SMART APPRENTICESHIP TECHNOLOGIES
P — }:) oV
Hvle Jepa
67 fas R

I had to running an advertorial on the
FE Week website. The piece was run
with prominence and looked great on
the site. As a result, we have had a huge
jump in traffic while it was running.

FE Week were incredibly friendly and
professional and we couldn’t have asked
for a better service.

Emma Burnell
IPPR

I would highly recommend Schools
Week and FE Week as the go-to
publication for education, further
education and skills. I am repeatedly
pleased with the response for my client
and will continue to work with them
in the future. FE Week was a pleasure
to work with, always responsive and

presenting alternate ideas.
Adele Todd
Republic of Media

We’ve received an increased level of
interest through advertising with FE
Week. We find the service from FE
Week a positive experience.

NCFE
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FE Week
b D D

Half Page
Vertical

Full Page

20x4

Quarter
Page

Half Page

Front Page Strip

FRONT PAGE STRIP QUARTER PAGE (LEFT) HALF PAGE HALF PAGE VERTICAL FULL PAGE
262mm (w) x 47mm (h) 129mm (w) x 165mm (h) 26mm (w) x 165mm (h) 129mm (w) x 338mm (h) 262mm (w) x 345mm (h)
£1,250 £1,600 £3,200 £3,200 £5,600

20x4 (RIGHT)
129mm (w) x 200mm (h)

£2,400

BACK HALF PAGE
262mm (w) x 175mm (h)

DPS
545mm (w) x 345mm (h)

No bleed Back Half Page

£3,750
£10,000

Double Pa:ge Spread

Cover wrap package o

273mm (w) x 295mm (h)
No bleed

SINGLE PAGE

273mm (w) x 345mm (h)
No bleed

Full Page SPREAD

544mm (w) x 345mm (h)
No bleed

FE Week

Double Pa:ge Spread

Front Page

Inside front cover Inside back cover Cover wrap package:

£15,000

Get in touch!

Call 020 3432 1394 or email advertising@feweek.co.uk
should you wish to discuss advertising options with FE Week.
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FE Week

News

LEADERBOARD: BACKGROUND TAKEOVER:

928px(w) x 115px(h) 365px(w) x 1250px(h)

£2,000 for 1 week Left or Right Side: Both Sides:

£3,300 for 2 weeks £3,000 for 1 week £5,000 for 1 week

£4,500 for 3 weeks £5,200 for 2 weeks £8,500 for 2 weeks

£5,000 for 1 Month £6,600 for 3 weeks £10,500 for 3 weeks
£8,000 for 1 Month £11,000 for 1 Month

COMPLETE CLIENT TAKEOVER
(LEADERBOARD AND BACKGROUND TAKEOVER - BOTH SIDES FOR ONE MONTH):

£15,000
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HOMEPAGE BANNER:

630px(w) x 255px(h)
£1,500

PREMIUM BUTTON:

260px(w) x 200px(h)

£2,000

Buttons can be animated to
include more information.
Our designers can help with
this process.

BUTTON:
125px(w) x 125px(h)
£800

Buttons can be animated to
include more information.
Our designers can help with
this process.

FE Week

I I I S D S .
News

Q

Online creative Banners

Buttons
Advertorials
Animated Activity
Video Content
Client Takeover

solutions include:

Our display advertisers have included:

OCR

Oxford Cambridge and RSA

ncfe.

The .
Education
& Training

Foundation

City
Guilds

mindful

education

ActiveiQ }&SQA

Media Pack 2017-18
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FE Week is a superb platform from which to communicate
your organisation’s message to the FE and skills sector.
As the only newspaper dedicated entirely to FE, we are in
touch with what works in the sector and what our readers
want to see.

Therefore, placing your organisations message in FE Week
using the formats below provide a great opportunity to reach
out to our engaged and decision making audience.

Advertorial

Artwork can be designed by our Marketing Team for an
additional £50. Artwork will be reviewed by our Editor.

Active 1Q unveils Level 3 Diplomas in Personal
Training for Health, Fitness and Performance

ActiveiQ

What will they study?

PRINT*: ONLINE:
262mmi(w) x 165mm(h) 2,000 words max
650 words max Up to three images
1 week Edition 1 month allocation

£3,250 plus vat £2,500 plusvat | Eemm o
*Includes Online )

LEAFLETS IN PRINTED EDITIONS :

Included in designated edition of FE Week. F Wee k 'uThe

| | it AN ! GER i s 7 9
3,750 (approx) inserts required per edition. gsp%gmm it | LSk I’aln

. 1n
o e oot e or e ‘SHOCK CLOSURE a5,
AT FIRSTASKILS

£1500 plus vat per edition ieship provider majority
g
Email Campaign
EMAIL INCLUSION IN WEEKLY NEWSLETTER : FE Week

(&)

Sent to a combined 30,000+ Schools Week and FE Week members
each Monday with an average open rate 56%.

100 word message at the top of the email accompanied with
Organisation logo or image

The

£2,000 plus vat per email ;];:_qu.l,(fa.tnl?ﬂ
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VIDEO CONTENT:

FE Week’s exciting video advertising options are a great way to
interact with our readers online.

Over 4 billion videos are viewed on YouTube daily. Why?
Because Videos are a fun and interactive way to inform your
target audience. They provide a great opportunity to offer a huge
amount of information in a short amount of time. Thus allowing
you to tell story and encourage our readers to share with their
colleagues. Grab the attention of our high online readership
today.

Placed in three top news articles or within advertorial:
£2,000 per week or £1,000 in addition to cost of advertorial

Sidebar video placed on the right column of all
£3,000 per week or £8,500 per month

Media Pack 2017-18



Supplements

FE Week supplements are highly regarded in the FE and
skills sector for providing in-depth and insightful editorial and
commentary on important matters and occasions. Supplements

are produced throughout the year to accompany an edition of FE

Week and offer advertisers sole sponsorship opportunity.

Sole sponsorship of an FE Week supplement is an innovative
method for directly communicating to the sector while giving
readers something useful they will retain for future reference.

of our journalists; this ensures that we produce a high quality
product for our readers and of course its sponsor.

During 2014/15 supplement topics ranged from a guide to
UCAS Progress, World Skills Brazil 2015, Party Conferences,
General Election 2015, National Apprenticeship Week and Adult
Learners Week.

Supplement Topics can be suggested by the client or chosen
from a list of available opportunities.

A sponsored 16-page supplement includes:

¢ In partnership logo on front page and on each folio

¢ Double page advert on centre pages (528 mm wide x 350 mm
high plus a 5 mm bleed)

e Full page advert on outside back cover (264 mm wide x 350

mm high plus a 5mm bleed)

e 650-word comment / expert piece
Every FE Week supplement is bespoke and is managed by one

Supplement distribution

e Print-run of 4,000 and a copy sent to every FE Week

subscriber

¢ 100 copies sent to the sponsor (more if requested)
: o Free digital copy advertised on FE Week website
: o A’sponsored by email to over 16,500 members directing

them to the digital copy

fe 7+ ‘sponsored by’ tweets with a link to the digital copy

£15,000 per supplement or two for £30,000 with £10,000 added value advertising

Half Page

HALF PAGE: DPS:
255 (w) x 165mm (h) Type: 520 (w) x 340mm (h)
No bleed +5mm bleed

THE BEST OF THE

AOC ANNUAL
CONFERENCE 2016

T
il

SOUVENIR
SUPPLEMENT

Double Pa:ge Spread

2017

Full Page

BACK COVER:
254 (w) x 340mm (h)
+5mm bleed

NATIONAL CONFERENCE FOR EMPLOYERS
AND APPRENTICESHIP PROVIDERS
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Your brand will receive maximum exposure

COMPANY LOGO ON FRONT PAGE (IN PARTNERSHIP WITH FE WEEK]

COMPANY LOGO INCLUDED IN INTRODUCTION (INSIDE FRONT PAGE]

GEMMA GATHERCOLE
@G_GATHERCOLE

apprenticeships is certainly something
to celebrate.

That’s why the team at FE Week has
pulled out all the stops for this supplement,
marking the 10-year milestone for National
Apprenticeship Week.

Starting a new job or role, which
all apprentices do, is something I can
particularly empathise with at the
moment, being three weeks into my new
job, and I'm delighted that this NAW
supplement gives me the opportunity to

Adecade of promoting apprentices and

5 gunCty Lr
e changes to the funding of

apprenticeships, it’s fantastic to see the
great stories of apprenticeships being told
across the country.

During the year, we welcomed a new
secretary of state, Justine Greening,
and a new skills minister, Robert Halfon
and we’re delighted to feature them both
in this edition. Justine Greening was
present at the launch event for this year’s
celebration, featured on page three and
Robert Halfon has provided an expert piece
on page four alongside some tweets of his
national tour for NAW.

Shadow skills minister, Gordon
Marsden, provides an expert piece on page
five, where he returns to his much-loved

.e winners or
the National Appreuticeships Awards.

It’s perhaps appropriate that in the
week where apprenticeships are the main
story, we have finally had confirmation
of the majority of the senior roles at the
Institute for Apprenticeships. Page 13
gives you the round-up of the most recent
announcements.

Given the implementation of the levy
and the new funding system will be
launching in May, and with so much
new policy, we’ve given you the essential
reference library of documents, on pages
14 and 15, to help you navigate the changes
ahead.

Finally, I want to add my voice to the
chorus of congratulations, to our sector,

IN PARTNERSHIP WITH

ncfe.

COMPANY LOGO TOP OF EVERY PAGE (INCLUSIVE OF TWITTER AND WEB ADDRESS]

IN PARTNERSHIP WITH

REGISTRATION SPONSOR

NAW IS UNLIKE ANY OTHER WEEK

who is working hard to become a luthier
(someone who crafts string instruments!)
and at Poole, Ellie who has risen the
ranks at Premier Inn, completing her
level three and soon to move on to a level
four. Already at the age of just 23, she has
become an operations manager at Prem:~
Inn Hotele

Y #NAW2017

Robert Halfon &
@halfon4harlowMP

Pleased to launch new ‘Ladder of
Opportunity’ Apprentice Badge
for National Apprentice Week
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FE Week has broadcast several webinars over the pastyearand :  Sponsors of webinars will receive high exposure and

they've proven to be a popular platform for both advertisers : appreciation from viewers. The sponsor’s branding will also be
and viewers — with an average of more than 1,000 sector : emblazoned across all marketing materials and on slides used
professionals regularly tuning in. within the broadcast.

FE Week has invested in a secure and powerful webinar Through tuning in to the webinar, viewers will receive a high
broadcasting platform. This ensures that the viewer receivesa @ quality and informative session, which will have been made

high quality and uninterrupted experience.

i possible through sponsorship.

Webinar topics have included traineeships, introduction to Typically, several hundred viewers agree that we can pass
FE loans, changes in funding guidelines and Q&A sessions with  : on their contact details to the sponsor — this provides

former Skills Minister Matthew Hancock.

WEBINAR
TRAINING
SESSION

40

MINUTES

9

: many leads.

QUESTIONS
& ANSWERS

SPONSOR’S
MESSAGE

10

MINUTES

10

MINUTES

9
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Registrants

,‘ 6 6 2 INTlﬂi'%l ?THE

FINAL APPREN FUNDING
FUNDING RULES AND APPRENTICESHIPS /‘ /‘ 6 4 1 3 2 5
INTRO TO FAS 1 W 2 5 INCONVERSATION ~ SOURCES OF OFFICIAL
WITHTHE INTERIM  APPRENTICESHIP INFO
T-LEVELS AND CEO OF THE IFA
BUDGET UPDATE

Registrants

Mar 9, 2017 T-Levels and Budget update 1125
Mar 6, 2017 Sources of official apprenticeship info 1325
Feb 15, 2017 Final appren funding rules and intro to FAS 1662
Feb 6, 2017 In conversation with the interim CEO of the IfA 1164
Jan 6, 2017 Introduction to the Funding Apprenticeships 1829
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Publication schedule

Edition Number Press day Issue Date
194 05/01/2017 09/01/2017
195 12/01/2017 16/01/2017
196 19/01/2017 23/01/2017
197 26/01/2017 30/01/2017
198 02/02/2017 06/02/2017
199 16/02/2017 20/02/2017
200 23/02/2017 27/02/2017
201 02/03/2017 06/03/2017
202 09/03/2017 13/03/2017
203 16/03/2017 20/03/2017
204 23/03/2017 27/03/2017
205 20/04/2017 24/04/2017
206 27/04/2017 01/05/2017
207 04/05/2017 08/05/2017
208 11/05/2017 15/05/2017
209 18/05/2017 22/05/2017
210 01/06/2017 05/06/2017
211 08/06/2017 12/06/2017
212 15/06/2017 19/06/2017
213 22/06/2017 26/06/2017
214 29/06/2017 03/07/2017
215 06/07/2017 10/07/2017
216 13/07/2017 17/07/2017

Summer holidays

While we are out of production during the
summer holidays why not make the most
of our highly effective online options.
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Edition Number

217
218
219
220
221
222

223
224
225
226
227
228
229

230
231

232
233
234

285
236
237
238
239

240
241

242
243
244
245
246

247
248
249
250
251

252

Press day Issue Date
13/09/2017 15/09/2017
20/09/2017 22/09/2017
27/09/2017 29/10/2017
04/10/2017 06/10/2017
11/10/2017 13/10/2017
18/10/2017 20/10/2017
October half-term
01/11/2017 03/11/2017
08/1/2017 10/11/2017
15/11/2017 17/11/2017
22/1/2017 24/11/2017
29/11/2017 01/12/2017
06/12/2017 08/12/2017
13/12/2017 115/12/2017
Christmas holidays
10/01/2018 12/01/2018
17/01/2018 19/01/2018
24/01/2018 26/01/2018
31/01/2018 02/02/2018
07/02/2018 09/02/2018
February half-term
21/02/2018 23/02/2018
02/03/2018 02/03/2018
07/03/2018 09/03/2018
14/03/2018 16/03/2018
21/03/2018 23/03/2018
Easter holidays
11/04/2018 13/04/2018
18/04/2018 20/04/2018
25/04/2018 27/04/2018
02/05/2018 04/05/2018
09/05/2018 11/05/2018
16/05/2018 18/05/2018
23/05/2018 25/05/2018
May half-term
06/06/2018 08/06/2018
13/06/2018 15/06/2018
20/06/2018 22/06/2018
27/06/2018 29/07/2018
04/07/2018 06/07/2018
11/07/2018 13/07/2018

Summer holidays
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